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ABSTRAKSI 
 
 
PENGARUH EXPERIENTIAL MARKETING DAN KUALITAS PELAYANAN 
TERHADAP LOYALITAS PELANGGAN PADA LARISSA AESTHETIC CENTER 
CABANG KUDUS 
Tasya Yuni Putri 
NIM. 2014-11-171 
        Pembimbing   I. SUTONO, SE., MM, Ph.D   
II. INDAH DWI PRASETYANINGRUM, SE, MM 
 
Tujuan penelitian ini menganalisis variabel experiential marketing dan kualitas 
pelayanan terhadap loyalitas pelanggan pada Larissa Aesthetic Center Cabang Kudus. 
Jenis penelitian ini adalah penelitian deskriptif statistik. Sampel penelitian sebanyak 
92 responden. Pengolahan datanya menggunakan komputer program SPSS, yang 
merupakan program komputer untuk statistik, dengan alasan agar hasil yang 
diperoleh lebih valid dalam menganalisis statistik regresi Berganda, serta uji 
kuesioner dengan validitas dan reliabilitas. Berdasarkan hasil  penelitian dan 
pembahasannya,  maka  dapat  diambil suatu simpulan (1) Experiential marketing 
berpengaruh positif dan signifikan terhadap loyalitas pelanggan pada Larissa 
Aesthetic Center Cabang Kudus. Artinya semakin tingginya experiential marketing 
yang diberikan maka loyalitas akan juga semakin meningkat. (2) Kualitas pelayanan 
berpengaruh positif dan signifikan terhadap loyalitas pelanggan pada Larissa 
Aesthetic Center Cabang Kudus. Artinya semakin tingginya kualitas layanan yang 
diberikan maka loyalitas akan juga semakin meningkat. (3) Experiential marketing 
dan kualitas pelayanan berpengaruh positif dan signifikan terhadap loyalitas 
pelanggan pada Larissa Aesthetic Center Cabang Kudus.  Artinya semakin tingginya 
experiential marketing dan kualitas pelayanan yang diberikan secara bersama-sama 
juga kaan memberikan dampak  peningkatan loyalitas akan juga semakin meningkat. 
Variabel yang paling dominan mempengaruhi loyalitas pelanggan adalah variabel 
experiential marketing.  
Kata Kunci : Experiential Marketing, kualitas pelayanan, loyalitas pelanggan. 
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ABSTRACT 
 
THE INFLUENCE OF EXPERIENTIAL MARKETING AND QUALITY SERVICE TO 
CUSTOMER LOYALTY AT LARISSA AESTHETIC CENTER BRANCH OF THE 
KUDUS 
 
Tasya Yuni Putri 
NIM. 2014-11-171 
 
        Advisor    I. SUTONO, SE., MM, Ph.D   
II. INDAH DWI PRASETYANINGRUM, SE, MM 
 
The purpose of this research was to analyze variable experiential 
marketing and quality service to customer loyalty at Larissa Aesthetic Center Kudus 
Branch. Type of this research is descriptive research statistics. Sample research as 
much as 92 respondents. Processing the data using a computer program SPSS, which 
is a computer program for statistics, so that the results obtained are more valid 
statistical Multiple regression in analyzing, and testing the questionnaire with 
validity and reliability. Based on the results of research and discussion, then it can be 
taken a summary (1) positive and influential Experiential marketing significantly to 
customer loyalty at Larissa Aesthetic Center Kudus Branch. This means the 
increasing a given experiential marketing then loyalty will also increase. (2) quality 
of service a positive and significant effect against customer loyalty at Larissa 
Aesthetic Center Kudus Branch. This means that the increasingly high quality of 
services provided then loyalty will also increase. (3) Experiential marketing and 
service quality of the positive and significant effect against customer loyalty at 
Larissa Aesthetic Center Kudus Branch.  This means that the increasingly high 
quality of service and experiential marketing given collectively also increased impact 
giving kaan the loyalty will also increase. The most dominant variables influencing 
customer loyalty is variable experiential marketing.  
 
Keywords: Experiential Marketing, service quality, customer loyalty. 
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